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MBA5601 N199ANISNTEU 3 (3-0-6)
Financial Management

MBA5602  A133ANTSLTINALNS 3 (3-0-6)
Strategic Management

MBA5603  N159ANISAITANLTHUIIY 3(3-0-6)
Operations Management

MBA5604  5e18UTTi38M19g5Aa 3(2-2-5)
Business Research Methodology
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Marketing Management
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Managerial Accounting and Controling.
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Corporate Governance and Social Responsibility
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Organizational Behaviors

MBA5704  nnsiludusznaunis 3 (3-0-6)

Entrepreneurship
MBA5705 n1susmisiasanswaznsandulaiianisamu 3 (3-0-6)
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Tourism Business Entrepreneurship
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Service Marketing
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New Product Planning and Development
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Corporate Governance and Social Responsibility
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Marketing Management
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Computer for Graduate Studies
Arwdiiugufunsuimsgaia *
Fundamental of Business Administration
U

* Seulagludumiiein

S
MBA5601

MBA5603

MBA5604

ENG5101

Maseud 2 Juli 1

Fo3un
N13IANITNITHU
Financial Management
N13IANITALEUIU
Operations Management
s2ilgUisITeN19gIna
Business Research Methodology
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W.A. 2556

M.S.ITS. (Information and
Telecommunication
for Business), Johns
Hopkins University,
USA. 1999.

M.B.A. (Management),
Mount Vernon Campus
(George Washington
University), USA. 1997.
U8.U. (N3501819)
UNINYIRYNFUNN

W.A. 2536

Uswdn madseln. nmsusmsdanisleuden
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V99aluaT91TN. 2559. The 7th Academic
Metting National and International
Conference “Speed up Research towards
World Class University” 25-26 dunas 2559.
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World Class University”.25-26 fiun@u 2559.
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Usu@n wauszln. THAI MASSAGE SERVICE
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The International Interdisciplinary
Conference. 19-22 October 2018. ﬂgdﬁﬂ‘um
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UNINYIRYYTNT W.A1.2541
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TGl TR oT Y
W.A.2533

A9 5353LaUR. THE USE OF LINE
APPLICATION AS A COMMUNICATION MEDIA
BY THE STAFF MEMBERS OF THE GRADUATE
SCHOOL, SUAN SUNANDHA RAJABHAT
UNIVERSITY, THAILAND. 2561. miﬂizsqu
JUIN1TILAVUIUIYIA The International
Interdisciplinary Conference 4 ﬂgﬂﬁ'WW
UszinAaalnie. 19-22 Aa1au 2561.

. Innovations and Paid

Innovations: new motivations for creative
class. 2560. NM3UTLYIVINTTLAUVUIUIG
ACE-EU 2017: Actual Economy: European
discourse on global challenges 4 Lﬁaﬂsﬁﬂ
ANMUSIFAIA. 27 quiey - 2 NSnYAY
2560.
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anddey sysuEUl. wWinnssunsinnisgsia
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sEiurRRAEUILITR ASIT 8 “Research 4.0
Innovation and Development SSRU’s 80th
Anniversary” S¥INGIRYIIVINAIUFUUN.
16 funp 2560.

. Thailand Health System
towards The Medical Hub of Asia. 2559.
NM3UTEYLINNITTLAVUIUYIR ICBEMM

2016: 18th International Conference on
Business, Economics,Management and
Marketing e n33U310 ﬂismmmﬁﬁm%’gﬁm.
30-31 fuA 2559.
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TS ADEnEiM
W.A. 2556

Us.4lL (US¥35519)
UNINYIRYTIUAUNA
W.A. 2544

U5.U. (ABNWILRBTTINA)
UNNINYNETIdn

W.F. 2537

A29ANT F9E53AINS. Innovative and
investment resources for stimulation of
regional innovation capacity: principles of
allocation. 2560. NM3U¥YNIVINT
FEAUUIUIYIA ACE-EU 2017: Actual
Economy: European discourse on global
challenges. o LilpsgsA auiussgaia.

27 dgu1eu - 2 nIngAN 2560.

.The Corporate Cultures

Management Towards the Retention of
Employees:Case Study Company in
Thailand. 2559. M5Us¥gaivINTsEaY
UUW1YIH ICEABM 2016 International
Conference on Economics, Accounting and
Business. tlaanjduamasay Usene
LLSRSILAUR. 30 NOAINIEY - 6 SUINAN
2559.
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PsaNT $9e5IALNG. Efficiency of
Storehouse Management: Case Study

of Faculty of Management Science,

Suan Sunandha Rajabhat University. 2559.
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2016: 18th International Conference on
Business, Economics,Management and
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W.F. 2553

Ar.U. (Hwaaans
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UMYV NIEUAT
W.A. 2545

g1 WgN. SATISFACTION OF GRADUATE
SCHOOL STUDENTS TOWARD ACCESS ON
THE GRADUATE SCHOOL WEBSITE OF
SUAN SUNANDHA RAJABHAT
UNIVERSITY. 2561.n5U52933v1n155¢AU
UIUIY1H The International Interdisciplinary
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19-22 ganau 2561.
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(Doctor of Management
Science)

Technological University
of the Philippines

AL (Uszaufnw)
PHIAINTUNNING Y
AR U.(N15eoudIALFAne)
UM IRl

anus LASoTIA. FACTORS AFFECTING THE
SUCCESS IN DOING A THESIS OF THE
POSTGRADUATE STUDENTS OF SUAN
SUNANDHA RAJABHAT UNIVERSITY,
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